






Company Name                                                Showroom location (INCLUDE BLDG AND SPACE #)

Address

City							       State					     Zip

Phone							       Fax

E-mail address					    Web address

Authorized by 	   				    Title					     Date

Signature
(I agree to IHFC Standard Terms & Conditions)

MARKET RESOURCE GUIDE
COMPANY LOGO - COLOR OR B/W

MARKET RESOURCE GUIDE
Advertising INSERTION ORDER FORM

Rates & Submission Guuidelines:

Pricing:		   Color	 $ 275			   Black & White  $250

Digital requirements: 600 dpi at �nished size (2.5625 inches wide x 0.6875 high (max size)

Email your logo to your Account Executive or production@ihfc.com in .pdf, .tif or .jpg format

Please repeat my logo from: 	 p Fall 09	 p  Spring 09       in p  Color or p  Black & White

p  I am sending a new logo  in p  Color or      p  Black & White        via: ________________________

Examples:
	 Color						     Black & White
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Complete and return to reserve your ad space for Spring 2010. 
DEADLINE FOR SUBMISSION is FEBRUARY 19, 2010.

Email: marketing@ihfc.com  Web upload:  http://www.ihfc.com/fileUpload
FAX: 336-888-3744

IHFC - Marketing Dept. 210 E. Commerce Ave. High Point, NC  27260



Company Name                                                Showroom location (INCLUDE BLDG AND SPACE #)

Address

City							       State					     Zip

Phone							       Fax

E-mail address					    Web address

Authorized by 	   				    Title					     Date

Signature
(I agree to IHFC Standard Terms & Conditions)

Agency Name (if applicable)

Address							       City			   State		  Zip

Person to Contact:					     Title				    Phone & Email

Please repeat my ad from: 	 p Fall 09		  p  Spring 09

Publication:  p Furniture Preview	 p Accessory Preview    p Resource Guide    p Pocket Guide

Pricing: (Net Advertising Rates - Based on Annual Frequency)
		     	 1-2X			   4X		     6X		     8X
Full Page 		  $ 3695		  $3595		 $3495		 $3295	

No cash discounts. No cancellations accepted after closing dates.  Materials submitted will be discarded after one year. 

POCKET GUIDE
Advertising INSERTION ORDER FORM

Form #7

Complete and return to reserve your ad space for Spring 2010. 
DEADLINE FOR SUBMISSION is MARCH 19, 2010.

Email: marketing@ihfc.com  Web upload:  http://www.ihfc.com/fileUpload
FAX: 336-888-3744

IHFC - Marketing Dept. 210 E. Commerce Ave. High Point, NC  27260



POCKET GUIDE
Advertising INSERTION ORDER FORM

HIGH POINT MARKET PUBLICATIONS
DIGITAL AD SPECIFICATIONS (page 1 of 2)

All files submitted must use the following specifications.
1.	 Document format must be high-resolution, CMYK, press-ready Adobe Acrobat PDF. Resolution must be 		
	 300 ppi at the finished size (minimum requirement)
2. 	� If you cannot provide your ad in acceptable PDF format, native applications 
	 files may be submitted. Be sure to include all builder files (Fonts, images, links, etc) needed with native files    
	 (see more details below). Preferred applications are Quark XPress v4.1+, Adobe PageMaker 			 
	 v6.5+,Macromedia Freehand v7.x+, or Adobe InDesign v1.x+ for either Macintosh or Windows. Adobe 	
	 Illustrator and Adobe Photoshop. NO MICROSOFT PUBLISHER FILS WILL BE ACCEPTED.
3. 	 Make sure that the document page size is set to the actual trim size of the ad and that any bleeds extend 	
	 at least 1/8” beyond the edge of the page.
4. 	 Color images used within the ad must be CMYK. No embedded profiles or ICC Tagged Images should be 	
	 submitted. CMYK conversions should be generated using UCR with a maximum black ink density of 80% and 	
	 a maximum total ink density of 300%. Charges will apply for converting RGB images, embedded 	
	 profiles or ICC tags or for correcting black ink or total ink densities.
5. 	 Color and grayscale images must be at least 300 ppi at the finished size. Line art images and type (raster		
	 ized) must be at least 600 ppi at the finished size.
6. 	 Documents must not contain any spot colors or Pantone colors, nor may they include any colors defined in 	
	 the RGB, LAB, or HSB color space, nor any color space other than CMYK. All colors, including spot colors, 	
	 must be converted to their CMYK equivalents.
7. 	 All fonts used in the ad must be embedded in the PDF or included in complete families and sent with the docu	
	 ment. PostScript Type 1 fonts must include both a screen font (in a font suitcase, Mac-only) and a printer font 	
	 for every family member. For example, the document containing an ad which uses Times Bold must be ac		
	 companied by screen and printer fonts for Times Roman (or Plain), Italic, Bold, and Bold-Italic.
8. 	 Keep all vital images and text at required distance from trim (see chart).
9. 	 Extra production work on original application files, original artwork, film scanning, enlargements, reductions, 	
	 copy and/or illustration changes, or halftones, will be invoiced accordingly and are non-commissionable.
10. 	 For press, it is preferred you provide a digital contract proof such as those produced by 	
	 Kodak, Epson, and Iris digital proofing systems. Color laser or inkjet proofs are not  true-	
	 to-color and cannot be relied on for color matching. If a digital contract proof is not pro	
	 vided with your file, one will be produced for you; however, you must submit with the 	
	 file a black and white or color print (laser or inkjet, for example) to show expected con	
	 tent and positioning. Files submitted online require at least a fax to show content and 		
	 positioning. Refer to the chart on the following page for specific information pertain		
	 ing to each publication.
	 IHFC® will not be held responsible for the quality of ads not following these specifications. IHFC will maintain 	
	 Ad Color Reproduction within SWOP printing standards. If your color is critical, please provide a high qual	
	 ity contract proof (such as Epson or IRIS) as stated above. If you do not send a color match proof with your 	
	 file, we cannot guarantee exact match. This step is required to ensure quality of printing. If you cannot supply 	
	 a match proof, please send a catalog page or printed material with color correct image.

Digital Files may be submitted either on CD-ROM or online. Instructions for online file submis-
sion are below. If you have any questions, contact our production manager, Meredith Mowery 
at 336.888.3751 or email to: marketing@ihfc.com.

DESIGN SERVICES
Our in-house advertising agency can help you with your production needs. Costs vary depending on the complexity 
and size of the ad as well as the material submitted for layout. All production costs will be billed with your ad inser-
tion invoice. Contact Meredith Mowery, Production Manager with any questions. 336.888.3751.

Form #7

Complete and return to reserve your ad space for Spring 2010. 
DEADLINE FOR SUBMISSION is MARCH 19, 2010.

Email: marketing@ihfc.com  Web upload:  http://www.ihfc.com/fileUpload
FAX: 336-888-3744

IHFC - Marketing Dept. 210 E. Commerce Ave. High Point, NC  27260



HIGH POINT MARKET PUBLICATIONS
DIGITAL AD SPECIFICATIONS (page 2 of 2)

PLEASE FOLLOW THESE GUIDELINES FOR PRODUCING AND SUBMITTING ADS. FAILURE TO DO SO MAY 
RESULT IN ADDITIONAL CHARGES OR INCORRECT REPRODUCTION OF YOUR AD. PLEASE CONTACT US IF 

YOU HAVE ANY QUESTIONS REGARDING THESE REQUIREMENTS.

ELECTRONIC FILE SUBMISSION INSTRUCTIONS
FILES GREATER THAN 6 MBS MUST BE UPLOADED. SMALLER FILES MAY BE EMAILED TO YOUR ACCOUNT 
EXECUTIVE. IF SUBMITTING VIA MAIL, SEND TO: IHFC - PRODUCTION DEPT; 210 E. COMMERCE AVE.; HIGH 
POINT, NC  27260  336-888-3751   marketing@ihfc.com
1. �Go to www.ihfc.com/fileUpload. Select the appropriate link Ad Submission or Product Photo 

Submission
2. �You will be prompted to fill out a short form identifying your file, your Account Executive 

and to provide us with your contact information. (Your AE contact info is on the outside of 
your Media Kit folder next to your address).

FURNITURE & ACCESSORY PREVIEWS

MARKET RESOURCE GUIDE

POCKET GUIDE

FULL PAGE
BLEED AD:

8.5” wide x 11.125” high
(includes .125” bleed on 

all sides)

TRIM SIZE:
8.25” wide x 10.875 high

FULL PAGE
NON-BLEED AD:

7” wide x 10” high
IMPORTANT
• �Reserve 3/8” (right or left) 

for perfect binding when 
   designing a full page
• �Keep vital images 1/2” 

from trim on all 4 sides.
• �Left or Right position is not 

guaranteed, but consult 
with your AE about Special 
Positons.

HALF PAGE HORIZONTAL
NON-BLEED AD:

7” wide x 4.88” high

FULL PAGE
BLEED AD:

6.5” wide x 8.5” high
(includes .125” bleed on 

all sides)

TRIM SIZE:
6.25” wide x 8.25 high

FULL PAGE
NON-BLEED AD:

5.25” wide x 7.25” high

IMPORTANT:
• Reserve 1/2” (right or left) for spiral binding
   when designing a full page
• Keep vital images at least 1/2” from trim on
   all 4 sides.
• Left or Right position is not guaranteed, but
   consult with your AE about Special Positons.

HALF PAGE HORIZONTAL
NON-BLEED AD:

5.25” wide x 3.5” high

FULL PAGE
BLEED AD:

4.75” wide x 8.75” high
(includes 1/8” bleed)

TRIM SIZE

4.5 x 8.5   +/-  0.625”

FULL PAGE
NON-BLEED AD:

4” wide x 7.875” high

IMPORTANT:
• Reserve 1/4” (right or left) for binding
   when designing a full page
• Keep vital images at least 3/8” from trim on
   all 4 sides.
• Left or Right position is not guaranteed.




